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CeBIT Bilişim Eurasia 2008 (7 – 12 October)

CeBIT Bilisim Eurasia closes on a successful note

– Business image of international trade fair now clearly enhanced
– Marked increase in proportion of professional visitors this year
Hannover/Istanbul. CeBIT Bilişim Eurasia, the leading international trade fair for the ICT branch in Eurasia, has closed its doors on what proved to be a very successful event all round. A total of 971 exhibitors from 21 countries presented a wide range of new products and services. Among them were first-time exhibitors from Canada, France and Korea, who joined many other international companies at the event, which this year embraced a total area of some 60,000 square metres. No fewer than 159,302 visitors passed through the gates of the Tüyap exhibition venue in Istanbul during the period 7-12 October.

Comprising four keynote categories and ten thematic displays, CeBIT Bilişim Eurasia covers cutting-edge technologies, trends and solutions from the world of ICT. “Business World”, one of the four keynotes, is a business-oriented forum open exclusively to professional visitors from across Eurasia and beyond. By contrast, “Digital Life” and “Telecommunications” showcase the latest developments likely to interest the end user and consumers, while the new keynote display “Home Electronics” presents the very latest in audio/video technology. The concept for this year’s event met with a positive reception across the board. In particular, the emphasis placed on professional visitors at “Business World” contributed to a more serious atmosphere and ensured that exhibitors were more likely to meet the desired target groups. Accordingly the proportion of business visitors was clearly higher than at last year’s event. This year saw 70,000 professional visitors attending compared with 50,000 in 2007.

The increased number of meetings, workshops, summits and theme parks this year was also well received with good attendances throughout. The program was rounded off by numerous special presentations staged by various industry associations. CeBIT Bilisim Eurasia was again able to welcome many trade delegations from the host nation as well as various other countries. Their presence transformed the event into a platform for lively business talks where ideas and offers for business cooperation, joint ventures and various forms of collaboration with partners from different nations and markets were discussed and planned.

The media response reflected the importance of the trade show to the entire Black Sea region, with approx. 1,900 accredited journalists taking part. CeBIT Bilisim Eurasia not only strengthens the development of the ICT sector in Turkey, but also contributes to the reputation of Istanbul as a centre for the ICT sector. The event plays an invaluable role in promoting the different branches of the industry and opening up new business opportunities. 

The next CeBIT Bilisim Eurasia will again take place in Istanbul (from 6 to 11 October 2009).
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